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TYPOGRAPHY

To create a consistent and professional look and feel for all visual communications, the following
typefaces are recommended:

« Cabin - It can be used for headlines, and more expressive text.

- Proxima Nova - This is the corporate display type family. It is used for general text in marketing
materials.

- Proxima Nova Condensed - This is a font that can be used for body copy or tables when space is
limited.

- Arial - This font is a secondary font that can be used ONLY when the Proxima Nova font can’t be used
due to compatibility issues (e.g. email signatures, websites, PowerPoint).

e.g. Use Cabin as a header

for a section of type and
Proxima Nova as the body copy.

Cabin Proxima Nova  Proxima Nova Arial
Condensed
Cabin Regular: Proxima Nova Regular:  Proxima Nova Condensed ~ Avrial:
Regular:
abcdefghijklm abcdefghijkim abcdefghijklm
nopgrstuvwxyz nopgrstuvwxyz abcdefghijkim nopqrstuvwxyz
01234567891@#8&"". 0123456789!@#&”,. nopgrstuvwxyz 0123456789!@#&™,.
0123456789!@#8&“,.
Acceptable: Acceptable: Acceptable:
Regular, Regular, Acceptable: Regular,
Medium, Medium, Regular, Bold
Semibold Semibold, Medium Arial Black
Bold Bold Semibold Avrial Narrow
plus italics of each Plus italics of each Bold Plus italics of each

Plus italics of each



BRAND COLOURS

The ALPINE brand logo has been designed as a two-colour logo. Three colours for the tagline verison.
The leaves appears in PMS 347 (green) and the brand name appears in 100% PMS Black. This is the
preferred application against white or very light backgrounds.

If the use of colour is not permitted, or if the logo must appear on a very dark or coloured background,
the black or white logo must be used. Where only one colour is permitted, the solid green logo
(PMS 347) should be used.

Pantone Black

PRIMARY COLOURS SCHEME

100% of Pantone 347 For use with all brand materials and

non-process colours print mediums.
100% of Cool Pantone 368

100% of Cool Gray 9

C=50 M=40 Y=40 K=100 CMYK COLOURS SCHEME

Use these formulas for all process
colour applications when PMS colours
cannot be used.

C=100 M=0 Y=86 K=3

C=59 M=2 Y=100 K=0

C=56 M=47 Y=47 K=15

RGB & HEX COLOURS SCHEME
R=0 G=0 B=0 HEX=000000
Use these RGB formulas or the
Hexadecimal equivalent for all
electronic applications (i.e., websites,
PowerPoint, intranet, emails, etc.)
and photographic applications

(i.e., translight displays).

R=0 G=161 B=96 HEX=00A160

R=117 G=187 B=67 HEX=75BB43

R=115 G=115 B=115 HEX=737373

Ocassionally the need for additional colors arise. It is is recommended to uses PMS 349 or PMS CG7

100% of Cool Gray 7 ‘
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STANDARD LOGO
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ALPINE®

The ALPINE logo is the official identifying mark for the ALPINE brand and will serve as the foundational
element for all marketing and communication materials. Correct and consistent application will form the
foundation of strong logo identification and increased brand awareness.

It is strongly recommended that the standard full colour ALPINE brand logo be used. In instances of
different colour backgrounds the following logo colour versions are acceptable:

STANDARD COLOUR LOGO
VERSION:

\\/
N/

ALVINE®

ONE COLOUR LOGO VERSION:

Y/
N/

ALFINE®

BLACK OR WHITE SCALE LOGO VERSIONS:

STANDARD FOR DARK BACKGROUNDS:

\ ./
N/

ALPINE®

The logo can be scaled
proportionately to fit your
layout. The logo cannot be
stretched, skewed or altered.



LOGO CONFIGURATION

The wave icon and logotype together form the ALPINE logo. To ensure correct and consistent
application of the ALPINE logo, configurations have been strictly defined. One being the logo on its
own and the other is the logo with the tagline.

Depending on the application, the logo may appear with a tagline or without a tagline configuration.
In either case, the approved logo proportions have been clearly specified and under no circumstances
can the size, relationship and positions of the elements be changed.

The ALPINE logo may be used in one of the following configurations. No other configurations
are acceptable.

The logo is a registered trademark, the ® is required with the logo

VERSION 1: NO TAGLINE VERSION 2: TAGLINE BELOW
\'Z \'Z
N s icon N s icon
ALPINE®  rogotype ALPINE® logotype = x
X
Maximizing Fertilizer Efficiency tagline below
VERSION 3: WITH TAGLINE LEFT VERSION 4: WITH TAGLINE RIGHT
\'Z \'Z
W W
Maximizing Fertilizer Efficiency ﬂLPI”E® X HLPINE® Maximizing Fertilizer Efficiency
X X
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LOGO SIZE & CLEARSPACE

It is essential to maintain the proper margin (clear space) allowances around the ALPINE logo in order
to enhance its visual effectiveness. The “x” height of the letters in the logotype was chosen as the
standard unit of measurement for calculating clear space and other size and positioning requirements.
The logo should be separated on all sides from all other copy, photos, or illustrations by a clear margin
area of at least one “x” height measurement as shown at left. This guideline is a minimum, often
greater space is desirable.

2X 2X

\\/
N7,

x ALVINE®

2x 2x
Recre cam hil hore volum si é:? Recre cam hil hore vo.
N 4 patum ia morum am am tem si patum ia morum am
’ quam vis, consulicam om- 7 am tem quam vis, consu-
\ moreo, Ti. Ovid auctam aceris. \ licam ommoreo, Ti. Ovid
Bit, omnit, nit, menam vo, \ ’ auctam aceris. Bit, omnit,
nLPINE® tabust vem. On re nonsend nit, menam vo, tabust
aeriorpor asit aut modisit ® vem. On re nonsend
verum qui occus. Tem quas ALPINE aeriorpor asit aut modisit
estiore ratisto eossin po verum qui occus

The logo should never fall below a certain size in order maintain optical clarity. Do not reduce the logo
smaller than one half inch height when using the logo. This is for all applications, print or digital.

0.5”

ALPINE®



CORRECT LOGO USAGE

There may be instances when the standard logo colours cannot be used. Below are logo
variations that provide flexibility in those instances. Note that even though these logo variations
are acceptable, and in fact required in given applications, wherever possible, the standard logo in
FIG. 1is always preferred.

FIG. 1 FIG. 2
Ideal logo. Use this format whenever possible. Logo can be used on light colour backgrounds

N7, N7, N7,
Y/ L/ Y/

ALVINE® ALPINE® ALVINE®

FIG. 3 FIG. 4
For black and white applications use the black For use on a black or dark colour background,
or white version of the logo. use the white, green, or white combo version

version of the logo.

\ Y/

N/
ALPINE® ALPINE® ALPINE®
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INCORRECT LOGO USAGE

Maintaining the integrity of the ALPINE brand identity through consistent and proper use is essential
in building logo identification and brand awareness. The illustrations to the left are examples of logo

treatments that are to be avoided.

ALPINE®

\ ./
N/

¢S

FIG. 1

Never reconfigure or alter the
size and position relationships of

the logo’s elements.

FIG. 4

Never embellish the logo
with drop shadows, glows,

or lighting effects.

X

\ Y/
N/

ALPINE®

FIG. 2
Never substitute the
logo’s typeface.

FIG. 5
Never apply any computer
generated special effects
to the logo.

N/
N/

ALPINE®

\\/
N/

ALPINE

¢

FIG. 3

Never use the logo in any

colours other than the specified

ALPINE brand colours.

FIG. 6

Never use the full colour
logo on a dark photographic

background.



SIGNAGE

To keep consistant with past signage, and to keep our brand unique in the market, we have a
designation on the logo/taglines poles for our signs. The goal is to keep the logo most prominent.

For Horizontal signs, the sign should be mounted like a flag, with the logo on the opposite side of the
pole. For Vertical signs, use the logo with tag line underneath and center moune on the pole

PREFFERED

Y/
N/

FILP|NE® Maximizing Fertilizer Efficiency

PREFFERED
Y/
N/
Y/
Maximizing Fertilizer Efficiency ALPINE® N [/

ALPINE®

Maximizing Fertilizer Efficiency
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OTHER BRANDING ELEMENTS

To help distinguish the ALPINE Brand, here are some key features.

NAME STYLING
ALPINE is always written in capitals.

TAGLINE

“Maximizing Fertilizer Efficiency” is used as a
tagline, but can be used in other descriptions
or body copy. However, It shouldn’t be over
used to or the value of it will be lost.

PRODUCT NAMES AND PROGRAMS
Naming of all products includes the word
ALPINE followed by the product name.
For example: ALPINE F18 Max™,

ALPINE K19-5®

Same for Program names.

For example: ALPINE® Bio-K®
ALPINE Start2Finish®

ADDITIONAL LOGOS

THE SWOOSH

This is a graphic element that can be used on
statement marketing. Avoid overuse. It can be
used in any orientation, but the interlocking curves
should remain together. Scale in proportion. Can
be used in color, or white knock out over a photo.

PHOTOGRAPHY

Images should include crops at the appropriate life
stage as appropriate to the application or topic.
Using images from actual results from ALPINE
products, or with ALPINE field signs are the
preferred options when available.

ALPINE has additional products and programs. These should not be modified from their orginal
versions. There are all white and all black versions available when the full color version cannot be used.

-

Powered by ALPINE® Bio-K®

oK ok g2

ALPINE® Bio-K®

ALPINE® Start2Finish®
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Maximizing Fertilizer Efficiency

GO BROWSE BE SOCIAL LET'S CHAT
alpinepfl.com 4 f 800.265.2268

2022 Nachurs Alpine Solutions. All rights reserved.




